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Brand STory   TYNDALE UniverSiTy

established in 1894, Tyndale today is a university whose dynamic and innovative programs continue to be 

relevant while maintaining high academic standards. among Canadian university students, Tyndale’s 

undergraduates have the highest satisfaction rate for quality of teaching. Small classes nurture a strong 

sense of community and meaningful relationships between students and professors. 

Tyndale offers a distinctly different university experience, where your academic studies are interwoven 

with faith. you will develop a deep understanding of your own field of study while learning to frame it in 

the broader academic, professional, and spiritual contexts. a Tyndale education goes far beyond earning a 

degree: you will acquire the skills to think analytically and to respond to the issues and challenges of today 

and the future. 

at Tyndale, you will be part of a community whose members challenge each other to live authentic lives, 

follow Christ, and actively engage their cultures. around the world, Tyndale graduates are living out their faith 

and transforming their cultures.



Brand STory Tyndale Seminary

Tyndale Seminary holds true to the original purpose set in 1894 to equip people to be the light of Jesus 

Christ in the world. Today, Tyndale Seminary is recognized for innovation and creativity, preparing people to 

lead and live from the core of a vibrant Christian faith in a postmodern, post Christendom, pluralistic, and 

multicultural society. 

Tyndale Seminary provides a comprehensive theological foundation and has one of the largest selections of 

specialization in theological studies in north america. Tyndale students, through academic rigour and 

practical application, develop the skills needed to examine their beliefs and work through the issues and 

challenges they face today and in the future. engaging in classroom dialogue with people across cultures, 

denominations, professions and even generations, students begin a new chapter in their journey to 

understand and appropriate their own faith and how to radically live it out. Tyndale Seminary alumni are 

found serving churches of all sizes, in inner cities working with the marginalized, in counselling, teaching, 

business and around the world. They are impacting their communities and figuring out what it means to 

follow Christ in the 21st century.

Tyndale Seminary is a community of faith and learning focused on developing and equipping passionate 

followers of Jesus Christ who in discerning god’s calling and engaging in god’s mission, live out their faith, 

shaping the culture they live in. 



1.0 COLOURS

COLOURS
1.0  Primary colours

1.1  Secondary colours
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PRIMARY COLOURS

70% 40% 20%

PANTONE 274 C

C:100  M:100  Y:0  K:32

R:34  G:17  B:85

HEX: #221155

PANTONE PC 1797 C

C:0  M:100  Y:99  K:4

R:187  G:34  B:34

HEX: #BB2222

PANTONE 124 C

C:0  M:27  Y:100  K:0

R:238  G:170  B:0

HEX: #EEAA00

1.0   COLOUR PALETTE

INFO: For printing use Pantone or CMYK only. 

For video or screen use RBG only.  

For web use HEX only.

The primary colours for Tyndale are Pantone 274 (royal blue), 

Pantone 124 (gold yellow) and Pantone PC 1797 (red). These colours 

are important in establishing the tone and look and feel of Tyndale 

and must be used to increase brand recognition and impact.



SECONDARY COLOURS

PANTONE PC BLACK

C:0  M:0  Y:0  K:100

R:34  G:34  B:34

HEX: ##222222

PANTONE 377 C

C:45  M:0  Y:100  K:24

R:119  G:153  B:0

HEX: ##779900

PANTONE 179 C

C:0  M:79  Y:100  K:0

R:204  G:51  B:17

HEX: ##CC3311

PANTONE 7465 C

C:47  M:0  Y:24  K:0

R:51  G:187  B:187

HEX: ##33BBBB

PANTONE 461 C

C:3  M:3  Y:35  K:0

R:234  G:228  B:169

HEX: ##EAE4A9

1.1   COLOUR PALETTE

INFO: For printing use Pantone or CMYK only. 

For video or screen use RBG only.  

For web use HEX only.

Secondary colours are used to reinforce and enhance the 

primary Tyndale colours. They can be used to broaden the visual 

spectrum and used freely to compliment the primary colours. 



2.0 TYPOGRAPHY

TYPOGRAPHY
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2.0   TYPOGRAPHY FONT: DESIGNER USE

DIN industrial heritage makes it surprisingly 

functional in just about any application. A sans 

serif font that is legible, straightforward, and easy 

to reproduce. DIN font became familiar enough to 

make its way to the palettes of graphic designers 

and advertising art directors for signage, 

magazine layouts, book covers, or flyers. 

For designer use.

DIN-Light
01234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
!@#$%&*()_+{}”:;>/?

DIN-Medium
01234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
!@#$%&*()_+{}”:;>/?

DIN-Bold
01234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
!@#$%&*()_+{}”:;>/?



2.0   TYPOGRAPHY FONT: INTERNAL USE

Calibri is a substitute for DIN. This 

is a regular font that can be found 

in Microsoft Office Word, Excel, 

PowerPoint and Outlook. 

For internal communications.

Calibri – Regular
01234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
!@#$%&*()_+{}”:;>/?

Calibri – Bold
01234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
!@#$%&*()_+{}”:;>/?
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LOGO
3.0 Importance of proper logo use

3.1 Logo elements: wordmark and crest

3.2 Tyndale Logo A: colour & grayscale

3.3 Tyndale Logo B: colour & grayscale

3.4 Tyndale Crest – stand alone 

3.5 Clearance

3.6 Background environments

3.7 Improper logo use



3.0   LOGO IMPORTANCE OF PROPER LOGO USE

Tyndale University holds true to the original purpose set in 1894 to equip people to be the light of Jesus 

Christ in the world. Today, Tyndale University is recognized for innovation and creativity, preparing people 

to lead and live from the core of a vibrant Christian faith in a postmodern, post Christendom, pluralistic, 

and multicultural society. 

Tyndale has a long history and although its logo has been updated to suit the necessary needs of today, its 

history and importance has not changed. A brand is not just a logo. A logo represents the brand. It is every-

thing someone experiences, sees, reads, hears, and tastes as well as the emotions that they feel from the 

holistic experience. Tyndale’s academic departments are passionate about excellence and providing a high 

quality academic experience. This is a cornerstone of our brand. Our goal is to reflect this in our brand and 

use of the logo. 

This updated logo is constructed in this way so that it is balanced visually, while maximizing its ability in 

large and small applications. Therefore, it is extremely important the logo not be tampered with in colour, 

proportion or in any other way that is presented here in order to maintain Tyndale’s integrity and establish 

recognition. 



3.1   LOGO ELEMENTS WORDMARK EXPLAINED

INFO: Correo font is not to be used in any 

other circumstance. It is specifically for the 

Tyndale wordmark only.

The Tyndale Wordmark (Correo font) has been 

slightly modified to soften and bring out the  

characteristic of the typeface.

(ORIGINAL) (MODIFIED)



The Tyndale wordmark can stand alone as a 

design element in print or web material, but 

cannot be used alone as a representation of  

the Tyndale Brand.

3.1   LOGO ELEMENTS WORDMARK



The Tyndale wordmark in it’s negative form has a 

subtle modification to the line thickness to optically 

match its positive form.

3.1   LOGO ELEMENTS WORDMARK

MODIFIED

UNALTERED



CREST

The components that make up the crest are the 

lamp, douloi Cristou and the founding year of 

Tyndale. These components cannot be altered  

or manipulated or separated from each other.  

A stand alone crest has been developed (see 3.4) 

that can be used creatively for usage on signs 

banners, clothing, etc.

3.1   LOGO ELEMENTS



GRAYSCALE3.2   LOGO A

This version of the Tyndale logo is intended for usage in more design focused materials. The symmetrical nature of crest and 

wordmark allows for greater flexibility regarding placement and balance when used along with text and imagery. It also 

allows for the Tyndale logo to be used independently for its other divisions (see top right). 

MINIMUM 
HEIGHT: 
3 cm



COLOUR3.2   LOGO A

The only two colours used for the Tyndale logo are PANTONE 274, a rich, distinguished purple that denotes a timeless 

sense of commitment and loyalty and PANTONE 124, a bold yellow gold colour, that represents value, purity and dedication 

of Tyndale to its students. 

MINIMUM 
HEIGHT: 
3 cm



GRAYSCALE3.3   LOGO B

This version of the Tyndale logo is intended for usage in more traditional design materials (i.e., letterhead, business cards, 

internal stationary) but is not restricted to being used in creative pieces.

MINIMUM HEIGHT: 1 cm



COLOUR3.3   LOGO B

MINIMUM HEIGHT: 1 cm



MINIMUM 
HEIGHT: 
3.5 cm

CREST – STAND ALONE3.4   LOGO

A stand alone crest developed for specific 

use as a graphic icon for applications such as 

billboards, banners, posters, pens, clothing. 

Clean and simple, this crest sees the removal 

of the small script font of douloi Cristou and 

incorprates the word Tyndale so the wordmark 

is not needed. This crest should NOT be use 

in conjunction with the wordmark, but rather 

in circumstances where only one element is 

desired.



CLEARANCE3.5   LOGO

The Tyndale logo must be positioned in its own clear space, standing apart from design elements and text. It must therefore 

be surrounded by a minimum clear zone as shown. The clear zone helps protect the trademark status of the brand and 

ensures it is always displayed to best effect.



BACKGROUND ENVIRONMENTS3.6   LOGO

The brand may be used on colours or even photographic imagery. Where photography is used ensure that the background 

to the logo is uncluttered and provides enough contrast to ensure clarity. DO NOT place Tyndale logos or stand alone crest 

on a dark background where the visibility of either wordmark or crest is compromised. DO NOT print the mark on a cluttered 

background.

ACCEPTABLE NOT ACCEPTABLE



IMPROPER LOGO USE3.7   LOGO

Never change the proportion or the placement of 

the logo to its division. 

Do not change the logo colours or place any 

effects on the logo.

Do not distort the logo or any of its components. 

Always maintain the correct proportion.

Do not add or change elements of the logo.

NOT ACCEPTABLE



4.0 PHOTOGRAPHY 

PHOTOGRAPHY
4.0 Tone

4.1 People

4.2 Environments

4.3 Objects
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TONE 4.0   PHOTOGRAPHY

INFO: When overlaying text on images, 

ensure that the contrast is enough so that 

the text is easily readable. 

Photography is an important part of 

Tyndale’s brand and therefore we should 

use it with great consideration. Imagery is 

used to reveal Tyndale’s environment and 

the people in it. We want to represent a 

tone of friendliness, academia, warmth 

and welcomeness.

We use photography that looks into the life 

of Tyndale, be it its people, environments 

or objects in it.  

Be mindful not to over-populate the page 

with too many images as it dilutes the 

effectiveness of the images and clutters 

the layout. 

Human Services - Social Service Work Track

The Bachelor of Arts in Human Services with a Social Service Worker
Diploma is offered in partnership with Seneca College. It allows you to
complete a bachelor degree and diploma in only four years of full-time study.
Upon graduation you will gain the knowledge and skills to work in a variety
of social service agencies or pursue a master’s degree.

Degree and Diploma
Our program provides you the opportunity to earn both a university
degree and college diploma in the field of social service work. It takes an
interdisciplinary approach that promotes a broad and full experience where
you will learn how to learn, how to think, and how to bring other fields of
study into your practice of social services.

Academic and Applied
At Tyndale, you will learn how to apply theoretical knowledge to help
clients work through solutions to personal challenges. You will study human
development, sociology, social work, and research methods. Furthermore,
you will complete an internship to practice social service worker principles
and responsibilities in a workplace setting.

Registered Social Service Worker Designation
Our program gives you the credentials to be a Registered Social Service Worker
(RSSW) with the Ontario College of Social Workers and Social Service Workers.
You will have the ability to secure employment in secular and Christian social
service agencies.

Related Programs
• Human Services: 

Early Childhood Education Track
• Psychology

Some interesting Social
Service Work courses

• Introduction to Social Work
• Marriage and Family 
• Theories of Social Work
• Cross Culture Psychology

23Tyndale University College

tyndaleu.ca/programs/
human-services-early-
childhood-development

tyndaleu.ca/programs/
human-services-social-
service-work-track

The Bachelor of Religious Education (BRE) BRE Modular Program

The Bachelor of Religious Education (BRE) is a three-year
pre-professional degree to prepare students for ministry in
churches, para-church organizations, or missions. This is
an excellent degree for those already in ministry or for
those planning to become involved in ministry. You can
choose from three different streams: the general
ministries, pastoral ministry, or youth ministry.

The BRE Modular Program is a non-traditional program
that meets four hours per week and is specifically designed
for adults who want to complete a Bachelor of Religious
Education (BRE) degree but who are unable to attend
traditional semester education programs. 

The Degree Completion Program (DCP) Leading Edge / Transitions (One-Year Programs)

The Degree Completion Program (DCP) is designed for
mature students who have previous post-secondary
experience and want to finish a degree in a non-traditional
program that meets four hours per week. The DCP allows
you to complete a BRE degree with a focus in General
Ministries. It focuses on studying the Bible, doctrine, and
ministry with the intent of equipping more effective
Christians in ministry and in the workplace.

Not sure what you want to do next year? Tyndale’s Leading
Edge program gives you a taste of what post-secondary
education is like while deepening your relationship with
Christ and developing your leadership skills. Be part of a
cohort that will develop a close community, build character
through serving, and experience a mission trip. Stay at
Tyndale and your courses will be counted as a full first year
towards your BA or BRE degree, or the credits can be
transferred in full to another university.

Special Programs

27Tyndale University College



PEOPLE4.1   PHOTOGRAPHY

Since its the people that are the heart of Tyndale, the majority of the images are focused on the people of Tyndale. Whether 

they are inside the building or out in their day-to-day lives, they help engage the viewer and bring them into the Tyndale 

environment.

Portraits should be friendly and approachable. They can be singular or in a group and should show an element of where  

they are or what they are doing.

Application Checklist:
All applicable questions have been filled out before being submitted.

Application fee is paid.

Application essay questions are complete.

Reference form and transcript request forms have been delivered to
corresponding individuals or institutions.

If required, your English language test score has been sent to Tyndale.

If required, your program supplement is completed and included.

04 05
Send in the required documents

• High school transcripts sent
directly from your high school.

• Previous post-secondary
transcripts (if applicable) sent 
directly from the institutions,
if applicable.

• Short essays (included
in the online application).

• Character Reference 
(form available online).

• English Language test scores,
if applicable.

29Tyndale University College

Certifications
Courses may be taken for the purposes of certification as a Certified Spiritual
Director (CSD) and as a counsellor with the American Association of Marriage
and Family Therapy (AAMFT).

“However, I consider my life worth nothing 
to me; my only aim is to finish the race 
and complete the task the Lord Jesus  
has given me – the task of testifying to 
the good news of God’s grace.”
Acts 20:24

Viewbook 2012/13 | 23



ENVIRONMENTS4.2   PHOTOGRAPHY

In order to give context to people and objects, being able to see an environment gives it context and further aids in telling the 

story of Tyndale. Wider shots to give an overall feel as well as close-up, detail shots are allowable in the Tyndale brand.

Viewbook 2012/13 | 19



OBJECTS4.3   PHOTOGRAPHY

Like environments, using a wider shot or a close-up, detail visual of an object is allowable within the Tyndale visual brand.

Emily’s Story
Emily Slotegraaf (MDiv ‘17) works in one of Toronto’s
at-risk neighbourhoods at the intersection of Jane
and Finch. She works with a program that helps
teen mothers achieve their high school equivalency 
diplomas and begin to dream of a future. Emily
wrestles daily with the heartache she witnesses.

“I’ve moved out of my comfort zone and grappled
with the brokenness that people experience and
tried to figure out where is God in this. [These women
deal with] rape, abuse, rejection and depression.”

At Tyndale, Emily has begun to have “hope for healing”
as she grows in her knowledge of the integration of
psychology and theology. She is encouraged by “meeting
people who support you and talk to you; in seminary,
people have grappled with life’s questions, and we can
understand each other.”

Paul’s Story
Paul Yoon (MTS ‘11) founded and operates the online
bookstore, booksforchrist.com. Paul has seen growth
in sales year over year to the point that his company
has become one of the largest Christian bookstores
in Canada. “Our mandate is to support the local church
by providing Christ-centred resources at affordable
prices as conveniently as possible,” says Paul.

Through his work and church engagement, he
also saw a thirst in young adults to go deeper into
theological issues. Working with several young
adult pastors across the GTA, Paul developed the
Fluid Gathering concept that held its first event in
the winter of 2012. Fluid drew over 900 people and
featured speakers including Tyndale alumni Ravi
Zacharias and Bruxy Cavey.

Viewbook 2012/13 | 17

The financial aid office is here to help you with
your scholarship, bursary, government loan
applications, or assist with budgeting for your
education. Previously, students receiving
financial aid were given an average of $1,806.

To take advantage of these services please email
financialaid@tyndale.ca, call 416-226-6380 ext.6738
or visit:

tyndaleseminary.ca/financial-aid

We have many scholarships available for a variety
of situations. Contact us to at admissions@tyndale.ca
to see if you qualify. Our most popular options are:

President’s Scholarships
The President’s Scholarship of Distinction
awards $2,000 to every new full-time student
who is accepted into a graduate degree program
with a minimum average GPA of 3.90.

The President’s Scholarship of Excellence
awards $1,000 to every new full-time student who
is accepted into a graduate degree program with
a minimum average GPA of 3.50 – 3.89.

Tyndale University College Alumni Scholarship
Tyndale University College alumni who will be
studying full-time at Tyndale Seminary will be
eligible to receive a tuition award of $2,000 per
year for a maximum of three years of study.

Financial Aid

26 | Tyndale Seminary

Viewbook 2012/13 | 19

Tyndale moves beyond the campus. It allows  
you to embrace the city of Toronto with all its  
diversity and enjoy the adventures it offers. 

The Tyndale Experience includes the exciting,
diverse, and safe city of Toronto. It’s a friendly
city of more than 5.5 million inhabitants, who
speak more than a hundred different languages.
It is a place to see a world premiere at the
Toronto International Film Festival, enjoy a
world-class play, or catch a new live band
after shopping all day. Plus, Toronto offers
great opportunities for internships and jobs.

Living in Toronto also provides ways for you
to give back. See how a Tyndale student and
an alumnus are making a difference.

Alex Staines (Religious Studies ‘13) –
Local Outreach Coordinator, Tyndale
University College Student Council
Alex mobilizes Tyndale students to get involved.
She says, “We can’t just be here. We need to
be serving. ”Through community clean-ups,
‘street-runs’ to meet and serve Toronto’s

poorest citizens, and future projects with
Yonge Street Mission, Habitat for Humanity,
local food banks and more, Alex empowers
Tyndale students to pursue ministry and
learning outside of the classroom.

Denise Gillard (BRS ’91) – Founder/Executive
Artistic Director, Hopeworks Connection
Denise established Hopeworks Connection as
a way to meet the day-to-day needs in a local
at-risk community. Through the performing
arts, academics, and poverty relief initiatives,
as many as 95% of program participants
graduate high-school and continue on to higher
education. “We wanted to use the performing
arts as a means to not only reach out to kids
with the love of Christ,” says Denise, “but to
empower them to go on to great things and
have a vision for the future.”

Toronto and the Community

08 Tyndale University College
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